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Year Learning Module Class Code Book Title (* = Reference Book) Edition / Year Publisher Author
Principles of Accounting I ACCTI1100 |Fundamental Accounting Principles (E-book within Connect) 25e/2025 McGraw Hill John J. Wild, Ken W. Shaw
Introduction to Business BUSS1100  [Understanding Business (with Connect) Updated Release McGraw Hill xllllilzr;thckels, Jim MeHugh and Susan
Business Software Applications COMP1100 |New Perspectives Microsoft Office 365 & Excel 2019 Comprehensive 2020 Cengage Patrick Carey
Microeconomics ECON1100  [Principles of Economics 11e /2027 Cengage N. Gregory Mankiw
1 New Interactions 1: Reading and Writing 2020 McGraw Hill Pamela Hartmann & James Mentel
English I ENGLI1101
New Interactions 1: Listening and Speaking 2020 McGraw Hill Emll.y Austin Thrush, Robert Baldwin &
Laurie Blass
No textbook needed
Constitution and Basic Law LLAWIL10  [* fosg A RAFIEEE
* g A BRSEAIECRAR IR TSR AT
New Interactions 2 Reading and Writing (Asia Edition) 2020 McGraw Hill Elaine Kirn / Pamela Hartmann
English IIT ENGL2101
New Interactions 2 Listening and Speaking (Asia Edition) 2020 McGraw Hill Judith Tanka / Paul Most
R . . .. . j
Business Law LLAW2120 2(;3;;? ACCA (LW) Corporate and Business Law (Global) Practice & Revision Kit 2025 2026 BPP BPP
Business Mathematics MATH2100 |College Mathematics for Business, Economics, Life Sciences, and Social Sciences 14e /2024 Pearson R.A. Bamnett, M.R Ziegler,
K.E. Byleen, C.J. Stocker
Organizational Behavior MGMT2120 |Organizational Behavior (with Connect Code Card) 2024 McGraw Hill McShane, S. & Von Glinow, M.
2 Principles of Marketing MRKT2100 |Principles of Marketing, Global Edition (with MyLab access code) 19¢ /2023 Pearson Kotler and Armstrong
French 11 5(1) FREN1102 Teaching materials provided by the instructor
. o . RS
S 5B gien] s 2e /2020 HER ) N
KA FASE SR ETHR e KB il
Japanese IT (1) JAPN1102
.y . et RS
52 15 4 {(‘11 = 2e /2020 g in »
KA I ASE 4RI BETHR e KBRS il
Putonghua I1 (1) MANDII02 |28 5 3e/2014 B UEEG LR e T
Portuguese II (1) PORT1102 Teaching materials provided by the instructor
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Business Ethics BUSS1120  (Business Ethics Ethical Decision Making & Cases 14e /2026 Cengage O C Ferrell, John Fraedrich, Linda Ferrell
Business Communication COMM3120 |Essentials of Business Communication 13e /2027 Cengage Mary Ellen Guffey and Dana Loewy
New Interactions 3 Reading and Writing (Asia Edition) [hard copy/ e-book bundle] 2020 McGraw Hill Elaine Kirn / Pamela Hartmann
English V ENGL3101
New Interactions 3 Listening and Speaking (Asia Edition) [hard copy/ e-book bundle] 2020 McGraw Hill Judith Tanka / Paul Most
3
. . .. . . Angeline Close Scheinbaum| Thomas
Advertising and Promotion MRKT3140 |Advertising and Integrated Brand Promotion + MindTap Access Code 9e /2022 Cengage O'Guinn| Richard J. Semenik
Marketing Research MRKT3160 |(Basic Marketing Research-Customer Insights and Managerial Action 10e /2023 Cengage Tom J. Brown, Tracy A.
ing Re § Researchtus SIBAS sett a8 Suter, Gilbert A. Churchill.
Elective: Market Forecasting ¥ (1) MRKTO131  |* Business Forecasting 9e /2014 Pearson John E. Hanke, Dean Wichern
Elective: Integrated Marketing Communications 51 MRKT0142 |integrated Marketing Communications 6e /2021 Cengage Learning AUS Edwina Luck; Nigel Barker; Ann-Marie
1) Sassenberg
English VII ENGLA4101 |Intelligent Business: Advanced Business English Coursebook w/CD Pack 2016(or latest impression) |Pearson Tonya Trappe et al
Graduation Report I MGPO4100 No textbook needed
Relationship Marketing in the Digital Age. le /2019 Routledge Palmatier R. W., Steinhoff L.
Relationship Marketing MRKT4120
4
* Transforming Relationship Marketing Strategies and Business Models in the Digital Age le /2021 Routledge Thaichon P., Ratten V.
Ilan Alon
Global Marketing Strategies MRKT4140 |Global Marketing: Strategy, Practice, and Cases 3e /2020 Routledge Eugfe ne Jaffe
Christiane Prange
Donata Vianelli
Elective: Product Innovation and Management 3¥(1)| MRKTO0143  [New products management (printed textbook + Connect access code) 2025 (new release) McGraw Hill C. Merle Crawford and C. Anthony Di

Benedetto
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